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ABSTRACT * ' • 1 , 

These materials are designed to help concerned people 
develop* and improve the quality of business and economic education 
^programming yv their community schoo^ system. Cooperative curriculum 
planning and community resource .sharing should involve professional 
educators and community members in order to obtain the broadest 
possible consensus for decision-making. There are 11 sections. 
Section ^orie discussfes the importance of economic education to the 
community, objectives and goals of economic education , • and program 
evaluation. Sectdon&two presents facts about economic education. , 
Criteria for e^npmic education programming are presented in section 
thre«. ^ection four contains .a sample letter for use with community n - 
leaders' and groups interested in the developments maintenance, or 
improvement of local .economic education programs. Promotion of 
ecoivomi Coeducation is discussed in section five. Section siic, 
"Discussion Starters," dpptains, answers 'to questions often asked by * 
audiences about economic education programs. Benefits that a school 
system secures . through , a community* action program are presented in 
sectioft seven. Section'eight contains tips for keeping the community 
informed. 'Specific steps for setting up a-^ommunity economic 
education program are outlined in section nine. Section ten contains 
a flow chart for a community action program (CAP). Committees neteded 
{or CAP are presented in Section 11. (RM) ' , 



*********************** *\* ****** **************************^^ 

* . Reproductions supplied by, EDRS are the best that can be made * 

? ** from the? original document. * ^ . / * 

********************** ***************************** .**if**** ************* 



U.S: DEPARTMENT OF EDUCATION 
NATIONAL INSTITUTFOF EDUCATION 
EOUCATIONAL RESOURCES INFORMATION 
CENTER (ERIC) 
The document has .been reproduced as 
received fr©«. the person or organisation 

X originating it # 
Minor changes have been made to improve^ 
reproduction quality 

• Points of view or opinions stated in this docu- 
ment do not necessarily represent official NIE 
position or policy ^ 



"PERMISSION TO REPROOUCE TH)s> 
MATERIAL IN - MICROFICHE ONLV 
HAS BEEN GRANTED BY * i 



TO THE EOUCATIONAL RESOURCES 
INFORMATION CENTER (ERIC)." 



.Community ACTION Program for Business -and Economic Education^ 



198 



/ 

Joint CotiTAcifcL on Economic Education 
1212 Avenue of the Americas 
New .York,' NY 10036 



4 



■ JCEE-317 



community ACTION program 

for business and economic education 

• . ' 1981 v * " 

" community action kit 

f ' • - '. . * . - , *° r 

, . - > v ' business-education cooperation x 



~ ♦ . - < 



'1. Jthe jnaterials to thi^fo^leiy afc^esig^e^to Kelp concerned people develop and 
•jmprc>\te the quatfty of business* and economic education programming in their com-" 
munity school*$yste\n. ' : $*' 0 ' 9 - 

C'> - ' • " . ■ v \ r - . . ' 

, _ doperative curriculum planning and community resource sharing should involve ' , 
* professional educators an^p^rtmunity members in hitler to obtain 'the broadest pos- 
sible consensus for decision-making. Together, they can identify problems and develop * 
improved economic education programming.- * - "\ <j 

1 ffei 



e invite you to sttarc these ideas with other people interested in improving busi- 
f ness and economic education, a - * . 
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.why is economic education impQirtant 
-_ I - , , to trie community? 



'road based community support of economic education programming is a long- 
range fnvfcstme^nt designed to improve the^economfc environment in which business 
operates. Better public understanding of economic facts and concepts" promotes better 
comprehension of the issues 'affecting the community and its business, labor 
governmenCagricultural, Indpstriai; and educational organizations. 
If people aiCtaught to think critically and to analyze the economic benefits and associ- 
3 L C0 \ u • P ro PP sals affecting personal, public, and business decisions, they will 
choose the most rational alternative. For this reason business should seek and support 
economic education programs that raise the economic understanding of students, 
teachers, and decisionmakers. Curriculum dewjopment and improved teacher prepa- 
ration are the most effective means of broadening economic education iri our schools- 

' : • objectives 

C ' : ~ ~' 

Community, supporpfor ecqnomic education is needed to help people: • * 

1. Develop practfcal skills using economic concepts to identify and review economic 
alternatives. ' \ % - * 

2. Understand and objectively analyze Economic issues smhat they are able to make 
informed, rational decisions. 



E, 



application 



Iconomic education programs vary widely in approach, potential audience, means 
of delivery, and cost. The best programs have a multiplier effect, such as those which" 
train teachers who instruct other teachers and students. 

Gommun^y support for economic education is aimed at the following publics: " 

1. \ teachers and students' 

Education-is a factor of immense value in economic growth, in the improvement of liv- 
ing standards, and in determining the structure and character of the political arrange-' 
ments which govern the relationships between business and the rest of society. : 
Economic education embVaces the individual as citizeri, worker, and consumer In each 
role, the individual must make intelligent and critical choices affecting his well-being as 
well as the well-being of the community. 

2. community and general public 

Corporate support of economic education can help communities where "business'and 
industrial facilities are located.' . • . , - • 

The economic understanding of the general public has "much to do with the environ-, 
ment in which business must' function. This^Kmate depends>on the public's attitude 
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toward business. Attitudes can be improved by the degree of economic knowledge 
citizens apply tq their decisions. . ' ' % ' 

The personal economic needs- of each"individuai forni public attitude. An economically 
literate community understands the relationships whicl) enable business, iabor, and gov- 
ernment 0 to make the rational decisions needecj to acnieve ends desired bv the Deoole 

. ' \ ■ . ' • • i . -! r 

; y | program evaluation 



E 



Iconomic education proposals should have realistic objectives, knowledge of the 
target publics, and should compare well With alternative programs.. 

1,. An economic education program and .supporting materials should educate; 
\provide unbiased, factual information; indicate Alternative approaches ^economic 



probtem^and enab/eindiwdyals to weigh 'these o 



Jtionsandm^jad^fteSfe based on 



sound economic principles.' The program should be comprehensive and related 
4 directly to its audience. * 

2. Economic education programs should be produced by organizations and institu- 
tions that are well-known, reliable, and respected in their fiejd. They should have the 
- resdurces to develop, implement, arid evaluate Effective programs, and submit ,cotv 

vincingpropf Qf their ability to perform, including success with previous programs. 

3. Economic education programs should clearly state the goals for reaching 
specific, limited audiences. Research should be used whenever possible to measure 
the effectiveness of the program and determine! the cost/benefit analvsis of various 
alternatives available. » [ jf' . 

4. Economic education programs should provide information tp Improve and sup* 
p'ort subsequent program development.. Ongoing programs are del irable because they 
reinforce basic economic concepts. 
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facts about economic education 



1. More than 150 organizations offer some type of economic education programs or 
materials to businesses, schools, and community groups. 

* 2. Mpre than half of our states mandate teaching economics in the classroom. Several 
require consumer economics, career economics, Or free-enterprise instruction 

I . ■ . ■ . - * 

3. ^ Many national trade and professional organizations are involved, in economic or 
business education programming. . ' I 

*• • 

4. The Joint Council on Economic Education; wkh its network of state affiliates and 
University centers, is recognized by all major educational organizations, the Business 
Roundtable, the Chamber of Commerce of the United States, and the AFL-CIO as the 
foremost organization with .the ability to deliver economic education pfoeramminc td 
local school systems. • 

/ 'I 



i secure additional information about proven methods of developing and imple- 
menting economic education in community school systems, contact the Affiliated State 
Council oj: nearest Center director iisted in the enclosed directory. 
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economic •ducation gfoga^aajng-ibioiild: 



1. . ■ Provide community" leadership, representing all economic sectors— business 
ifiSSL^J^!^ government, educators; civic and coi2£ogSS 
tions— interested in eduotional improvement. * 

i;'^L r0Vi ? e ^ mpetent P ro f«sional staff to cooperate* with community and academic 
leaders and address community issues. • 

;Lric™ Ure ? e e ? ucat i onal approach and program is recognized as objective, nph- 
SS; i" P f ltlCail academically approved, aigl responsible. Emphasize objective- 
• analysis as the best means of reachingjationar conclusions. . 

4. Choose curricula that coyer kindergarten through twelfth grade and into junior 
^levd or b'oth 6 , intr °duction of economic education by subject matter, grack 

" Design programs that can be institutionalized, i.e.. include integral parts of the 
course study along with the basic subjects. In this way. the programs have a multiplier 
sonnefS?uras Slgnificant remrn on - th * ori 8 inal investmentofjtime, money, and per- 

6. Develop and continually support a delivery system making the program available 
to all interested school systems and educators.. • 

7. Provide teacher training, assistance, and review. 
[ S. Provide*continutty and follow-up. • - 

9. Build methods of evaluation and accountability, ofboth academic inteeritv and 
financial involvement, into every phase of the program, 5 *• 
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classroom^ are ' required for lon 8 J «>™. effective economic education in the 
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action letter 



J^ample letter for use with community leaders and groups interested^ the develop 
ment, maintenance, or improvement of local economic education programs: • '*" 

o 

^^ur local economic education action committee is planning this year's Droerani a" 
meeting wUl be held on (day, date, time, and place) to*expffi dm* o?Sea 
economic education programming and discuss its application in our schools We need 
welcomed mUnity SUPP ° rt 10 implement the progtamming. Your suggestions are 
The principal items to be discussed are: / - , 

1. "Developing a Community Action Program to coordinate community leaders' and 
educators efforts to implement economic education programs. 

2. Securing volunteers to talk with students about their economic roles in the com- • 
muruty.-Secunng sponsored field trips t<$ help students experience and understand the' . 
economics of thejr community. Securing audiovisual, printed matter, and other" • 
resources, for use by local teachers. 

3 . Developing a program to secure adequate community funding for sponsored in- . 
service teacher workshops. . or 

4. Establishing a community information service to keep media informed about ' 
economic education programming activities. 

Economic education programming provides many benefits. It provides teachers with 
information to help students understand and function within the economic system. ' 
increases students ability to solve economic problems, and strengthens the curriculum 
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your community 



• t. CONTACT YOUR STATIi.COUNCIL ON ECONOMIC EDUCATION . -» ' 
Use the enclosed list of Affiliated EconomicEducation Directors and contact the neatest 
couatt or center director. The director will brief you about statewide <*££* 
education programming and how it pan be implemented in your community SSSSr\ If 

£ff S 5UPS ^ ^^"i 17 ^ 0lved in the PwS""' determine how vou cS cooperate 
with their activities and promote economic education in your locale. Lan . < ' 00 P era ^ 

2. INFORM COMMUNITY EDUCATORS ' ' * / 
Arrange to meet with your, school superintendent, board members and Drinc'insis 

nvtte a member of the Council or Center to explain how the Coundl can imSement * 
. . this coordinated approach to economic education. Follow up with a quSion and 
Sr^ 10n , M ° Ve f9f 3 commiu " ent the.educatoS to get Z T%2£m 

3. SEEK'COOPERATION OF COMMUNITY LEADERS c 

. After securing the educator's commitment, additional work within the comunitv will" 
•improve the success of economic education orogramining -in yOursdSS system * 
. Commmees or individuals should be appointed accomplish th JfoJtoX aclffi' 

• (See suggested committees— Exhibit A). « ™ CSl 
*. 'COMMUNITY ACTION PROGRAM COMMITTEE ' 

. This working committee of community leaders provides the ongoing leadershiD mah- 

grammmg and.support activities. ' . . F 

RESOURCE CENTER AND CLEARINGHOUSE 
SPEAKERS AND RESOURCE PEOPLE: Secure the services of leaders in business ' 

* ftu^^evt°n%S d a Pf UkUr h e 10 J** 88 * their roles in the communky wfth 
woridof wS $ ^ onomiG eoncept S/ are transferred to the real- 

emm^n^ ACTI ° N - nEL ^ ™ PS: Solidt commitments^ local business, gov- 
ernment, and labor representatives to sponsor student field trips which help students 
experience and understand community economics. _ • " P ^aencs 

. CATALOG: Maintain listing of audiovisual and printed materials, their location and * 

* availability/Tor use by community teachers. location ana 

c. ECONOMIC EDUCATION WORKSHOPS FOR TEACHERS 

£j2SS?? ti0n WUh ±C AffiUated E< ? nomic Education Director, develop financial 
resources to sponsor in-service workshops and seminars for teachers. 

d. • PUBLIC INFORMATION ACTIVITIES • 

Establish a Public Relations community service contact for local media-newsDaDers 
radio, and television stations-civic groups.jand others. Keep people informed of Pro- 
gramming, why it is taking place, a/id what h being accomplished " ° rmea or pro . 
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_: - . ^ discussion starters 

Q" ' v 
uestions often asked by audienfces about, economic education programs- - 

1. Q. Why is economic education important? f * / * 

A. As individuals, we are affteked to make decision^ on crucial eco^omic-issues ' 
i ; » that affect our lives. These .questions krise in our roles as consumers, woi-kers/ahd 
^ citizens. By-understanding our economic systdm and its operation, individuals can 
tetter ccftijprehend hpw their decisions and actions affect the system, this knowI« 
. edge improves their ability to ihake wise decisions. * \ 
/ ■ ' % ■ - ' V * 

2. , Q. Arc cf onomic fundamentals taught in od* high schools? 

* A. Only about one quarter of the high|chools offer an elective course in economics 
ancTless than 10 percent of all sAideijts are enrolled in the economics courses these 

* \ ^ schools offer. ' / * - \ < • . 
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3. Q. What can be accomplished with systematic economic education 
programming? * 

. A. Research shows tfcat students enrolled in schools with an economic education 
. progtarfi arfe: 9 F ^ \ * \ . \ * * 

. - • 20 percent more likely to have higherJevelsof economic understanding than 
students withou^economic Education. v r 

• 1^0 percent taore Ulcely .to understand the idea of tcade-offs.\ 

• 60 percenflriorS likely tg t understand that inflation hurts everybrie. % ; - " 

• t 25 percept more likely\o know that in a market economy higher wages* are 
directly related to worker produaivity. * : 

• . 25 percent more likely to understand the roles, of competition and profits in'a 
market economy. % 

These results can be expected with economics programs which are^ystematic, 
infused in the curricula, ai^d taught from kindergarten-through high school. Aput 
in each grade reinforces the previous economic knowledge learned andlmproves 
the student's understanding and analytical ability. They can apply the decision 
making process to more complex solutions as their aptitudes increase. 

4. Q. Does a consumer education course accomplish the same results 

. as* an economic education course? ^ ; « 

A. Some consumer education courses, include srsqview of economic principles, 
but generally they are more concerned with buying goods and services than con- 
> I *ferring knowledge which can be applied to all decisions. Economic education 
helps the consumefunderstand how our economy work-in addition to providing 
information about ehe supply, demand, and price functions.of the marketed their 
relattop to personal decisions. ** \ . 

5. Q. What materials are available to teach economics? 

A, A variety of materials can be secured from the Joint Council on Economic Edu- 
cation.. The informative publication, "A Framework for Teaching Economics,''* 
iderflifies b&i'c economic concepts and discusses how each coticept can be taught. 
"Strategies Guides" corttairfteaching suggestions and tested\classroom activities, 
for all grades, -applicable to consumer and business education, American and 
yyorid history, ar\d other* subjects. Fifteen-20-minute film programs, titled "Trade- 
-j n m Offs," are available for classroom use in Grades 4 through 7. Additional film series 
xu are being produced for other,^" f 



Q. What other materials are available?' I 

A. Additional materials 'are 'available in most communities from business, 
industry, la.bbr, agriculture, and government sources. These teaching resources 
may include personal involvement in the classroom, speakers, panels, field tripsj 
career information, audiovisual aids, all tvpes of printed materials, curriculum 
advice ancLenrichmenti ancUfeeftinding oir in-service teacjiertraining: 

. Q. What is the State Department of Education doing to increase the 
amount of economics taught in our schools?, * 

A. Many state departments of education, realizingAhe need forjncreased eco- 
.nomic understanding on the part, of citizens, are taktrlg action rcunsure that eco- 
nomics is taught in public schools. However, any concerned community citizen 
group can work with schOoPofficials and teachers to 'infuse economic education 
mto N the curriculum. 
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' * benefits a cooperating sc hool system sccuresr * 

1. 'Each cooperating school System 'receives a basic- library' of .economic education 

educators asso- 



•*^P-f5^? 01 s ,£ tem o^ns consultative help from economists and 
lated witn the affiliated Council? and cooperating universities. * 



ciated 



?nd oSH^f- become* part of a national program which 'hi high visibility' 
and provides professional recognition. •. *f , « •' - 

FORC^m^ 

-FOR CURRICULUM CHANGE which provides concrete examples of communication 
organizauon, budgeting, plaining, in-service education, -cufkculum dcvSS' ■ 
evaluation, and resource location." X * ^u«uin acvciopmeni, 

° *■ *• . " i .' ,s ' * «. * . 

6 „V Eac h/^coordihal6r receives-information about ftewjnaterials, new programs . 
. and useful suctions, about activities of . other cooperatiiig^hod^teSs P f^' \ 

■Iv "ii?Si2r^,I^«S ? ^ d aieil 2 i ! ed ^ Participate at conferences sponsored 
• SL^m J -S 0 ^ l nd other c °operating National organizations, and are given 
. - priority, consideration for new e€onomic*ducation feUowThips^nd scholarshlpl 

?^ Pei !. 0n - nel fro ™, cooperating schools are invited to state-wide*meetincs to share 
, ideas and discuss solution's to problems^. , ™ ^ / 
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keeping tfte commraiity informed 



I ews should be written to localize the information and make the releases more 
effective for your npeds: Include a paragraph about vour organization and its activities 
supporting economic education. 

Review these basic steps before contacting local media: \ J 

***** 

1. CompUe and frequently update your list of media contacts— names, addresses 
phone numbers. • 

a. Newspapers: City Editor, Education Editor, Youth Editor 

b. Weeklies and Shoppers: Editor 

c. RadiorTV: Assignment Editor, News Director, Public Service Direttor • 

2. MAYING CONTACT 'if you knpw the individuals personallv, contact them 
directly. Otherwise, mail jhe release to-the proper person.jUwavs provide a name, 
address, and phone number for/he editor to contact for additional information. 

* • jjpLLOW-UP AIIow;sufficient time for the person to receive the release. A phone 
.call can determine if tt^cqmmunication was received, and questions regardingthe 
-story can be answered JSskif photo coyfcrage would be appropriate at a future meeting 
or activity. . f • 4 - » ; 

4; PHOTOGRAPHS &n£ clear; shacp, black aid white glossv photographs with* 
the caphon attached. Photographs may.be submitted with or without a news release. 

5. ' INTERVIEWS Interviews for feature newspaper articles or when talking with 
radio or television people provide a means fdrprtPSr more-representatives from vour 
organization to discuss your community economic education program. ' 

6. OTHER COVERAGE Depending upon your area, copies of the release can be 
sent to the local Chamber of Commerce, xhool publications, business arid industrial 
house organs, and laJ)or publications I " „ • 

\ -\ 



i ommunicating through the media is the best way to keep all of the community in-* 
formed about the plans, activities, ai\d benefits of the economic education pro- 
gramming that is underway. There ace always meetings, Workshops, seminars, class- ■ 
room activities, field trips, local speakers, and many other projects connected with eco- 1 
nomic education that provfde "people interest"' and follow-up stories and articles 
Local people like to know what.other local people are doing. Keep the inedia advised 
but let them decide what is riews^and what rates a feature storv. 
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N activity flow 

goggnggity economic education program 




acthity « 

1. Make initial contact: • 

(a) Superintendent of Schools and/or \ 

^(b) School Boarc^lember , 

2. Contact Council/Center for* Eco- 
nomic Education - * ■ v , 



" 3. Secure support from: 

U (a) Superintendent 
Tmr (b), School board ' 



4. » Gogl/priopty recommendation 
made to Superintendent by school board 



5. Program responsibility delegated 
to Assistant Superintendent for instruc- 
tion, or the Curriculum Specialist by 
Superintendent- 



responsibility of business 
community 

1.' (a) Meet with Superintendent 
and/or 

(b) Meet with members) of the school 
board 

. 2 4 Call and arrange meeting with the 
fclosest Council or Center director to dis- 
cuss methods of securing support from 
Superintendent and School Board 

J. Make presentation to school board 
(contact local Center br Council for help). 
Possible recommendations for actions to 
be taken by school board are: 

• Make economic education a 
priority item in the district 

•• Allocate resources for imple- 
menting economic education 

• Assign a Curriculum Super- 
visor or teacher to coordinate 

* economic education activities 
Jin the the district 

4. • Support recommendation to 

implement economic educa- 
tion • 

> Have local business leaders 
suppdrt the recommendation 

• Contact local civic organiza- 

* tions for their support • 

5. Have local Community Action Pro- 
gram representative contact/ responsible 
party and discuss program assistance 



\ 
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actirit 

. 6. Conduct «needs assessment 



responsibility of business 
community 

6. 



!• Organize* and conduct initial in/ 
service teachers* workshops 



• Work with local Council or Cen- \ 
ter to (develop both short-and 
long-range goals for implement- 
ing economic education .in the 
district " . • • 

• Work with teachers to review 
< and evaluate economic edu- 
cation ' 4 • 

• Have 5dectetLmemb«s &f tfie 

Community Action Program * 
CO?ifmittee make appropriate 
presentations - . 

• Assist in funding the program^ 

• Con tact % all local schools aijd en- 
courage teacher attendance - . 

• ^ork with Council or Center for 
Economic Education 

• AdviseTteachers of available com- 
munity resources 

* ■* - , 

/ # Respond to requests for assistance 

9. Provide for addiJfenal teacher 9. • Work with Council or Center for 
training, # , Economic Education 

/ • Attend initial programs 

* • Publicize the workshops or 

seminars 

v t - Support teacher training pro- * 

v • • * • y®*™ > 

10. Begin on-going, curricula develop- 10. ■• Work with Council or Center for 
ment in each grade when practical * Economic Education * • - v 

. • Repeat aaivities 8, 9, and 10' 
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JLn each step of the Community Action Program it is necessary to: (a) Identify the 
problem, (b) Decide on priorities, (c) Develop objectives, (d) Explore alternatives, (e) 
Select the best solution, (f) Implement the plan, (gj'Evaluate the prograpi, and (h) Alter 
program as necessary to make it more effective. < . 
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community action program (cap) 



TRADE " 
Associations 



tBUSINESS- 
Resourccs 

f INDUSTRY- 
Resources 

► UTILITY 
Resources 



PROFESSIONAL" 
Resources 

Financial 

Legal 

Insurance 

Health & 
Medical 

AGRICULTURAL — 1 
Resources 

Extension 
Service 

4-H 

FFA „, • 



COMMUNITY: 
ACTION=r=^= 
GROUP 

MEDIA ■ V 
Resources 

Newspaper 

Radio 

T.V. 

Outdoor 

General 
Public . 



^ERje 



ACADEMIC 
Resources 

► LABOR 
Resources 

.AFL Trades 

CIO 

Independent 



'CIVIC • 

Organizations 

Business/Industry 

Community 

Voluntary * 

.Women's 

Clergy and 
Church 



^^==RESOURCE 



CENTER AND 
SCHEDULING 



GOVERNMENT 
Resoqrces 



City-rr 



-Library 



County 
State — 



Federal 
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«xhibit;A 

community action program committees 



1 . Governing Body for CAP 

Representatives from: 
Business 
. Industry 
LaborV- 

Agriculture ^ 

Government 

Education 

2 . , Educational Liaison 
and Review 

y Analyze needs of educators 
' Disseminate information 
Recommend financial and resource 
assistance 

Assist in teacher training 
Assist in coordination of curriculum*,, 
development, improvement, infusion, 
and review 

Assess materials, course, content, . 
audience; and cost 
Evaluate materials for relevancy, 
objectivity, adaptability, and informatioh 
provided t j} 



3. Financial 

- Fund raising: 
. Provide teacher training 
Secure resources 



4. Community Resources Center 

CLEARINGHOUSE ACTIVITIES 

Scheduling and referral: > 

Business-Education Days . 

Education-Business Days f* \ ^ 
t Career Development Days \ 
Tours— office, pUnt, facility 

Speakers < 

Panels " - 

Printed materials— ■ 
- A/V materials ? \ 

Student intern qmployrrierit: school year, 
summer , 1 
Teacher employment: summer - * 
Displays * • 



5. Public Relations 

Media contact 

News Releases i 



v 



6. Businessman^. Industry 

•TRAINING 

Volunteer professionals 
Speakers 
Field trips and tours 
Materials ' . j v ' 

Teacher counseling 

Community outreach . - 

\ - 

7. Honors and Awards Program 

Teachers 

Sommunitv service 
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